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From its inception Terraçade™, 
Austral Facades™ innovative 
terracotta facade tile system, 
has been marketed internationally 
achieving acceptance in countries 
as diverse as Singapore, Canada, 
New Zealand and Qatar.

Now TerraçadeTM is taking centre stage in 

the Philippines in a popular lifestyle television 

program that showcases the country’s best 

real estate developments.

The producers, Street Park Productions, 

commissioned the design and construction of 

an eco-friendly house to educate their viewers 

and encourage them to build similar homes.

According to Ari Peralta, the Philippines 

distributor of TerraçadeTM, the project architects 

wanted to use materials that could help reduce 

the fl ow of heat into the house. “TerraçadeTM was 

incorporated in the house because it acts as a 

second skin with insulating capacity,” he explains. 

“Apart from its functionality the designers also 

liked the overall look it contributed to the house.”

A key feature of the TerraçadeTM system is the 

ventilated rear cavity that allows air fl ow between 

the outer face and the building structure, reducing 

the impact of solar heat gain. And being made 

from fi red clay, TerraçadeTM tiles never need 

expensive (and eco-unfriendly) fi nishes to 

maintain their good looks and durability.

“During the launch, everybody said they loved 

the product,” says Mr Peralta. “People said it Commissioning is all but 
complete on Austral Bricks® new 
state-of-the-art Wollert West brick 
and paver plant in Melbourne.

The new facility is virtually a duplicate of the 
highly-successful Wollert East plant which 
entered production in 2006 and has since 
consistently exceeded its design specifi cations, 
reducing waste, cost, energy use and 
emissions over conventional brick plants.

Together, Wollert East and West will form 
one of the world’s largest, most modern 
and effi cient brick plants under one roof, 
supported by massive onsite reserves of clay, 
shale and other minerals used in brick and 
paver production. Total production capacity 
is 170 million units per annum.

The restructure of Austral Bricks® Victorian 
operations brings the company’s investment 
in the state’s future to $125 million, creating 
a reliable, high-capacity, low-cost facility 
in Australia’s strongest housing market. 

The facility also gives the company 
an unrivalled advantage in this highly 
competitive market.

Project funding has been assisted by 
property sales totalling $117.3 million. 
The completion of the new plant also 
sees the closure of the Summerhill and 
Craigieburn legacy plants on this site, 
freeing 180 hectares of developable land 
which the company is petitioning the 
Victorian Government to rezone for 
residential purposes.

Inspiration. It’s what we are frequently 
seeking in our everyday life, never more so 
than when we are looking to build. That’s 
why Brickworks has launched Design Place 
– www.designplace.com.au – a new website 
showcasing inspirational (and aspirational) 
projects featuring the wide choice of materials 
now on offer from Brickworks Building Products.

Visitors to the site can view a range of projects 
in residential, commercial or landscape 
categories. Each includes a brief statement 

Lights! Camera! Terraçade™!

gave the house a nice elegant look and they 

were even more surprised when they found it 

has insulating benefi ts.”

He adds that the TV eco-house designers 

were so impressed that they specifi ed 

TerraçadeTM for another eco-house project 

they are designing for a client.

Design Place: “Your place for inspiration”
highlighting the inspiration behind the project 

and crediting the team involved in its design 

and construction.

The project description also includes a product 

listing that is directly linked to the appropriate 

Brickworks Building Products divisional website. 

New projects are added monthly.

However the key inspirational element is 

photography. Each project is profusely 

illustrated with fi rst class images produced 

by some of Australia’s leading 
architectural photographers.

Design Place also makes full use of social 
media, encouraging visitors to share their 
ideas via Facebook, Twitter and email as 
well as digg and delicious. They can also 
subscribe to the site and receive updates 
and new information via email, RSS or 
text message.

“Design Place is Brickworks’ most 
sophisticated website yet, both in its 
content and execution,” says Brett Ward, 
general manager marketing for Brickworks 
Building Products. “It highlights not just the 
broad range of products available from 
the group, but also illustrates how they 
can be applied to stunning effect.”

“Apart from its functionality the 
designers also liked the overall 
look it contributed to the house.”

The eco-friendly house in the Philippines

From Bowral, Brahman
is the new black
The New South Wales Southern Highlands 
is home to some of Australia’s best cattle 
country and Bowral Bricks®, considered by 
many to be Australia’s fi nest bricks and pavers.

Continuing the cattle breed naming theme that has been a 

distinctive feature of its marketing, Bowral Bricks® has introduced 

Brahman GraniteTM bricks and pavers. Dark brick colours are 

extremely popular with architects and designers of upmarket 

houses and commercial developments. The new series capitalise 

on this with their rich, dark brown to black tones. Bowral now 

offers two black/near-black brick and paver choices, the other 

being the darker Black AngusTM.

Like all dry-pressed bricks and pavers, Brahman GraniteTM features 

smooth surfaces and sharply-defi ned edges giving them a subtle 

yet striking form when built into a wall or laid in a pavement.

These premium quality and premium priced bricks and pavers 

are being marketed Australia wide.

East meets west in 
Victorian superplant
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